In this paper, the purpose is in order to promote the development of contents that promote local tourism through the cost of singing established in the hometown of the famous popular singers or the home of the lyrics centered on southern region. Korean people have lived in singing songs and songs for a long time. So the song of a Korean is a story of life. Everywhere in the world, it became Arirang with the rhythm of the stories of life and became a labor songs. The study area was firstly designated as Jeolla -do Mokpo, Yeongam, Jangheung, and Boseong as tourism research belt. First of all, the development of the tourism contents of the song monument was searched together with the method of raising the tourism effect 
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